BUSINESS TRAVEL AWAHDS BEST HOTELS, NF‘(I_INES I-«ND WEBSITES
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SAS lounder Jim Goodnighl lobbied
Ritz-Carlton and Four Seasons to bring
a world-class business hotel to the Re-
search Triangle. When they demurred,
he buill his own beside a pond on the
SAS campus. [t leels like a Gustav Klimt
painting come Lo lile—all polished
wood and gold and Art Nouveau ac-
cents. Rooms and suites are especially
spacious, a beneflil of Goodnight's al-
ready owning Lhe land. Public spaces
are calm, and all the business amenities
are there, including 10,000 square leel
of meeling space with conflerencing ca-
pahi[ilh::i and high-tech sound.
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